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Introduction 

The Industry Relation Cell of Patrasayer Mahavidyalaya successfully organized a 
comprehensive one-day Entrepreneurship Programme on 8th May 2025. The initiative was 
aimed at fostering entrepreneurial spirit among students and young professionals, providing 
them with the knowledge, tools, and motivation required to explore entrepreneurship as a 
promising career option. The programme sought to bridge the gap between academic learning 
and real-world business challenges by imparting practical insights into starting and managing 
successful ventures. 

Objectives 

The key objectives of the Entrepreneurship Programme were: 

● To create awareness about entrepreneurship and its role in economic growth and 
innovation. 

● To encourage participants to develop innovative ideas and translate them into viable 
business opportunities. 

● To provide practical knowledge on essential aspects of business planning, 
management, and financing. 

● To inspire confidence and resilience needed for entrepreneurial success. 

● To promote networking among aspiring entrepreneurs and industry experts for future 
collaboration. 

Programme Highlights 

The programme commenced with a welcome address by the coordinator of the Industry 
Relation Cell, who emphasized the importance of entrepreneurship in today’s dynamic 
economy. This was followed by an introductory session on the fundamentals of 
entrepreneurship, its significance in employment generation, and contribution to community 
development. 

Sessions and Activities 

A series of interactive sessions were conducted by experienced resource persons and industry 
experts who shared their expertise and personal entrepreneurial journeys. The following 
major topics were covered during the day: 



● Understanding Entrepreneurship: An in-depth discussion on what entrepreneurship 
entails, the different types of entrepreneurship (such as social, tech, and small 
business), and the qualities and mindset required to be a successful entrepreneur. 

● Identifying Business Opportunities: Participants were guided on how to spot market 
gaps, evaluate business ideas critically, and validate opportunities through market 
research and feasibility studies. 

● Business Planning: Detailed insights were provided on drafting effective business 
plans, including mission and vision statements, product/service descriptions, 
marketing strategies, and operational plans. 

● Financial Management and Funding: The programme introduced various funding 
options available for startups such as bank loans, angel investors, venture capital, and 
government schemes. Emphasis was placed on budgeting, cash flow management, 
and maintaining financial discipline. 

● Challenges in Entrepreneurship: Common challenges faced by startups like 
competition, regulatory hurdles, and market dynamics were discussed, along with 
strategies to overcome them. 

Interactive Group Activities 

Participants were divided into groups and engaged in brainstorming sessions to develop mock 
business ideas and present their business plans. This exercise enhanced their teamwork, 
creativity, and presentation skills, while receiving constructive feedback from the resource 
persons. 

Participant Engagement 

The programme witnessed enthusiastic participation from students across various 
departments, as well as young professionals keen to explore entrepreneurship. The interactive 
format, including Q&A sessions and group discussions, fostered active engagement and 
allowed participants to clarify doubts and share their perspectives. 

Feedback and Impact 

The feedback collected from participants was overwhelmingly positive. Many appreciated the 
practical nature of the sessions and the real-life examples shared by the speakers, which 
helped in better understanding the entrepreneurial process. Participants expressed that the 
programme boosted their confidence and provided them with a clear roadmap to pursue their 
entrepreneurial ambitions. 

Several attendees highlighted that the networking opportunity with industry experts and peers 
was particularly valuable for future collaborations and mentorship. 

Conclusion 

The Entrepreneurship Programme organized by the Industry Relation Cell of Patrasayer 
Mahavidyalaya on 8th May 2025 was a significant step towards promoting entrepreneurial 
culture among students and youth. The comprehensive curriculum, expert guidance, and 
interactive learning environment made the event highly effective in achieving its goals. It not 



only enhanced participants’ theoretical understanding but also equipped them with practical 
skills and motivation to venture into entrepreneurship. 

The Industry Relation Cell plans to continue organizing such programmes regularly to 
nurture the entrepreneurial ecosystem within the institution and contribute to the broader 
economic development. 

 

 



 


